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Painted by Gaelen Smith & Dom Corry, 2013, New York, NY, Acrylic paint, $40,000. 
Commissioned Mural for a Vornado Realty 8,000 sq foot commercial space (across the street from the Empire State 

Building), showcasing the space’s creative potential to inquiring tenants

Two iterations of design mockups presented for review during the design phase
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Painted by Gaelen Smith, 2013, Hayward CA, Acrylic, $18,000. 
Commissioned Mural for Hidden Star Orchards’ supply warehouse 

A contemporary take on vintage fruit labels, re-imagined to reflect the history and story of Hidden Star Orchards



Portfolio Examples     |     Brisbane Skatepark Public Artwork Proposal

7

Painted by Gaelen Smith, 2016, Baltimore MD, Acrylic & Oil paint, $5,000. 
Commissioned Mural for Old Market Barbershop. 

Designed to reflect the client’s affinity for 50’s Americana and vintage advertising



Portfolio Examples     |     Brisbane Skatepark Public Artwork Proposal

8

Painted by Gaelen Smith, 2016, Washington DC, Acrylic, $6,000. 
Commissioned Mural for Windward Consulting. 

Colorful and inspiring verbiage for an office space, reflecting the company culture of the client

Painted by Gaelen Smith, 2015, Los Angeles CA, Acrylic, $9,000. 
Commissioned Mural (1 of 4 murals) for Sanrio Hello Kitty’s Los Angeles offices. 

An homage to the host of brilliant and loveable characters created by illustrator Roger Hargreaves.



Portfolio Examples     |     Brisbane Skatepark Public Artwork Proposal

9

Painted by Gaelen Smith, 2016, Baltimore MD, Acrylic & Oil paint, $5,000. 
Commissioned Mural for Old Market Barbershop. 

Designed to reflect the client’s affinity for 50’s Americana and advertising

Two iterations of design mockups presented for review during the design phase
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Painted by Gaelen Smith, 2017, Santa Clara CA, Acrylic paint, $18,000. 
Commissioned Mural for lnside Source, an interior design firm 

With ‘order & chaos’ as a theme, this mural represents a bold and fearless approach to interior design 
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Painted by Gaelen Smith, 2015 & 2016, Palo Alto CA, Acrylic paint, $34,000. 
Commissioned Mural for VERA, a document-security company 

Designed to create a fun and visual narrative of VERA’s software capabilities
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Painted by Gaelen Smith, 2019, Santa Clara CA, Acrylic paint, $13,000. 
Commissioned Mural for TouchPal lnc 

Designed using Touchpal characters, this mural promotes diversity and collaboration in the workplace.



Artist Statement     |     Brisbane Skatepark Public Artwork Proposal  
 From a young age, art in the public realm stood out to me and begged two 
important questions: “who made this” and “for whom was it made”. l’ve always been 
very fascinated by the story behind the process of public large-scale work. Public 
artwork, unlike gallery work, has no barrier of entry for it’s viewers; it is 
accessible to all for interpretation. Public artwork of scale has the capability to, at 
it’s best, function as a transformative element in it’s environment, inspiring creativity, 
personal insights and serve as a binding force, a common ground, in communities. To do 
this, public artwork should provoke wonder and intrigue in it’s viewers, urging them to 
want to know more about the story behind the artwork.
 l have been making artwork in the public domain for over two decades, beginning 
as a teenager captivated and intrigued by graffiti art. Much like skateboarding, which l 
was also deeply enamored with, this particular type of public art has a strong magnetic 
appeal to youth. My intrigue with this type of art soon came to function as a crash 
course in composition, color theory and art materials. This initial singular focused 
intrigue soon grew to include interest in abstract and pop art, illustration, graphic 
design and photography, among other artistic pursuits. And now, with two decades of 
involvement in graffiti art / street art / urban murals (it has many catch phrases these 
days), trips across the world to collaborate with fellow artists, and a commercial 
mural career built on the skill set l developed from my initial artistic interests as a 
youth, l’m passionate about creating artwork that resonates with the youth of our 
communities. My work broadens the vernacular of public art, and lends credence to the 
importance of following one’s passions and the opportunities that can arise from 
focusing on and honing those passions.
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 l am excited by the broad scope and open-ended parameters of Brisbane’s RFP for a public skatepark mural, 
which to me signals Brisbane’s trust in allowing local artists to drive the meaning behind, aesthetic of and creative 
process for public art. l immediately thought to involve the youth and community members who use the skatepark 
in the process of creating the proposed artwork. Public artwork resonates most with it’s viewers when they feel 
a personal connection to, even ownership, to the work. My wife and l founded Walls That Teach, a nonprofit arts 
organization that empowers local youth within our programs to develop the initial ideas and concepts for the murals 
we created with them. l’d like to bring that same approach of youth-based artwork concept origination to this public 
art mural. My plan, should l be awarded with the project, is to engage the community at the proposed site of the 
mural, and through their dialogue, generate the conceptual foundation for the mural that l will design and paint. Much 
like the commercial mural artwork process that l lead for clients, l will empower and engage the Brisbane skatepark 
visitors, focusing on the youth demographic to direct the aesthetic and underlying concept of the Brisbane skatepark 
mural. This begins by making 5-7 visits to the skatepark, spread out across a 2-3 week period, collecting ideas and 
sentiments from locals at the skatepark. l will prompt local skaters and skatepark visitors with a list of questions 
whose answers would serve as the foundation for the mural’s creative direction. Examples of questions l will ask 
are “what is the most important pressing issue in your community”, “what is the power of an idea, and what gives it 
power” and “what is the dream role(s) that the youth of our community wish they held in helping shape local 
communities”. The answers to these questions  would serve as the creative foundation to which the mural will be 
designed around. Given the high traffic location of this public artwork, it has the potential to serve as a site for 
dialogue and connection between local people, particularly youth. Ultimately, the mural will be a reflection of their 
ideas and identities and thus will serve as a point of pride and symbol of community cohesion in Brisbane.
 From a medium standpoint, l would use a mix of acrylic and acrylic spray paint to implement the mural. This 
material is low VOC, fast-drying and provides a color palette with wide variety and deep color saturation to work 
from.
 From a process standpoint, l would design the mural to-scale, and use a digital projector to scale the design 
onto the wall. lt would take approximately 6-8 weeks to design the mural and 1-2 weeks to paint the mural.
 l am highly familiar with the materials and methodologies mentioned above, and have utilized these countless 
timed to implement commercial murals.
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